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Project Flow

DELIVERABLES: In-depth market research « Key insights « Work sessions e Final report/presentation ¢ Actionable recommendations

PHASE I PHASE I PHASEIII
PLANNING QUALITATIVE QUANTITATIVE

Project « Identify key business issue Team « Address recruiting challenges Team « Prioritize topics for survey
Preparation « Create objectives/target list Meeting « Determine and prioritize topics Meeting « Prepare web-based survey

Business
Partner
Orientation

« Review schedule/expectations « Understand the “why’s” Web-Based « Field survey
« Bring list for recruiting « Uncover “hot buttons” Survey « Analyze data/trends

Interim
Results &
Work Session

Project « Meet student team /background « Debrief on key insights/findings Presentation/ « Review research findings

Kickoff « Align on key business issue - Identify follow-up items Next Steps « Actionable recommendations

12 Weeks Start — Finish
For more info: www.shu.edu/market-research or call (973) 761-9704

Market Research Center ¢ Seton Hall University - Stillman School of Business
Jubilee Hall, Room 677 e 400 South Orange Ave. e South Orange, NJ 07079


https://www.shu.edu/market-research/index.cfm

