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John Auriemma 
started in the uni- 
form business when 
he was just a child. 

His father, Nick, was a 33-year vet- 
eran of the uniform supply busi- 
ness working as a route driver. 
John learned the business work- 
ing with his dad on the route truck 
during summer vacations. When 
the company was sold, John and 
Nick decided to use their knowl- 
edge of the business and launched 
American Wear in 1984. 

Undercapitalized and with no 
infrastructure, American Wear be- 
gan in the garage of the Auriemma 
home. John and Nick purchased 
two trucks and opened shop. Their 
goal was to mate a uniform sup- 
ply company with a reputation for 
excellence--and the potential to ri- 
val Nick's former employer. Today, 
the company that let Nick go is no 
longer in business and American 
Wear has become one of the larg- 
est independent uniform suppliers 
nationwide. 

American Wear provides 
customized uniforms, either for 
purchase or for rent, with laun- 
dering service. It semices about 
2,400 clients a week. John uses 
a business plan centered on per- 
sonalized service. He believes 
that solid business ethics and a 
hands-on approach attract and 
keep customers. Many clients 
have been with the company 
since its inception, others have 
been customers of John's father 
for over 50 years. 

John believes that loyalty 
will breed loyalty. He is now 
responsible for 100 employ- 
ees, whom he regards as family. 
John's mother still works in the 
front office, his cousin is a com- 
pany vice president and he has 
been friends with his operations 
manager since they were kids. 

John has filled his father's 
shoes-and then some. 


